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buying policies 
 

Kelly Roebuck, Sustainable Seafood Campaign Manager  
Living Oceans Society 



2011 SUPERMARKETS: 
 

Around 70 ‘sustainable seafood’ 
Eco-logos exist 





0

5

10

15

20

25

30

2008

2011

CDN 
USA 





US Retailers 2008 Sustainable 
Seafood Policy ? 

2011 Sustainable 
Seafood Policy ? 

In Partnership with 

Target N Y * 
Wegmans  N Y Marine Stewardship Council, Environmental Defence Fund 
Whole Foods Y Y Monterey Bay Aquarium, Blue Ocean Institute 
Safeway N Y FishWise 
Ahold Y Y New England Aquarium 
Harris Teeter N Y 
A&P N Y * 
Delhaize N Y 
Wal-Mart N Y Marine Stewardship Council, Sustainable Fisheries 

Partnership, World Wildlife Fund  
Trader Joe’s N Y 
Price Chopper N Y * Sustainable Fisheries Partnership 
ALDI N Y Sustainable Fisheries Partnership 
Kroger N Y World Wildlife Fund 
Costco N Y World Wildlife Fund, Marine Stewardship Council  
SUPERVALU N Y * World Wildlife Fund 
Giant Eagle N Y Sustainable Fisheries Partnership, World Wildlife Fund 
Publix N Y Sustainable Fisheries Partnership 
H.E.B.  N Y 
BJ’s Wholesale N Y Sustainable Fisheries Partnership 
Winn-Dixie N N 

Meijer  N N 

*In progress or commitment only.  



Canadian Retailers 2008 
Sustainable 
Seafood Policy 
(SSP)? 

2011 
Sustainable 
Seafood Policy 
(SSP)? 

In Partnership with 

Loblaw N Y World Wildlife Fund 
Sobeys N Y Sustainable Fisheries Partnership 
Overwaitea N Y SeaChoice 
Canada Safeway N Y SeaChoice 
Metro N Y 
Wal-Mart Canada N Y 
Costco Canada N Y World Wildlife Fund 
Federative Co-operatives N Y SeaChoice 
Whole Foods Canada Y Y SeaChoice 

What do these SSPs and ENGO partnerships have in 
common? 

 
The Common Vision 



  

  

  

  



1. Make a commitment to have a corporate 
sustainable seafood policy. 

2. Collect data on seafood products. 

3. Buy environmentally responsible seafood. 

4. Make product information publicly available. 

5. Educate customers, suppliers, employees. 

6. Support reform to improve fisheries and 
aquaculture management. 



‘100% Sustainable by’ 
timeline examples: 

 
Overwaitea – 2015 

Safeway – 2015 
Loblaws - 2013 



 
Challenges  for retailers 

 
Opportunities for 

producers 
 

Support needed from 
government 



Needs to compliment, fit in to the Retailers SSP  
as well as be credible 

 
  

Transparent 
Multi-stakeholder 

Third-party verified 
Science-based and independent 
Monitors and evaluates progress  





ASC Certification 
 
 
 

Aquaculture 
Improvement Projects 

(AIPs) 
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