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AQUACULTURE INNOVATION WORKSHOP

From the fringe to the mainstream:
Lessons from the organic industry
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The crunch of frosh romaine with a pop of coloe

Contains: Green Roma e, Red Romaine
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RIVER CITY MIX " ROSEBLEND | (@K, |  TWIN KALES

Add it 1o soups, sautés, Or enjoy as a raw salad
A rofroshing mix that will hold up t y dressing you throw With deep, rich colors, this blend will stand out on vy piate.

. Contains: Geeen Kale, Red Kale
at it Contains: Green Romaine, Red Romaine, Swiss Chard Contains: Red Kale, Red Loat Red Romaine. .
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PATIO MIX

Peppery, earthy, and delicate. A mix of porsonality just
Nce an evening on the patio with your friends
Contains: Green Leat, Red Loat, Arugula, Swiss Chard
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HABERMAN

modern storytellers for pioneers
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deliciously dairy free*
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LIVE SWEETLY.

WATERHILL"

7 atunals & Ohganics

Chicken LUNDS&BYERLYS LA BREA Stella & Chewy’s’

Only the good stuff”
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From field to table, food is personal. _ ily
Our 2,000 family farmers are the atwh'atw‘ and Backinthelgsos.familyfaimSweredyingoﬁ. We set out
they're passionate about doing it-but it's not always easy. to change that, and three decades later, we're still leading

Read more about the Benson farm. _, the comeback of the American family farm.

Read their story Learn more
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Made with Organic aa
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AUTHENTICITY




So, the big lessons for you, as you
grow the aquaculture movement...
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“__ campaign: from campuses to D.C. to chefs.

.~ Phased Approach: LBRAS Oajgani(; first then

larger protein camﬁ\aign. [
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Storytelling

- Tell a relevant, authentic story that
creates shared value for long term.

- Keep it simple, radically
transparent.

- Make it human. Mom/millenial/
consumer as hero? Think
Recycling.

-+ Lorax for fish. Lice. Triball, Meatrix.




Passion
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- Leanintoy
- Who do you want to

grow up; your gravestone
- Don’t be afraid to be an acti
- Go ahead and change the
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In the year 2050, we’ll
have nearly 10 billion
people to feed.

You are here for them
and our planet.

LOCAL WATER PROTEIN NUTRITION NO WASTE



